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To Whom It May Concern, August 22, 2010

I’m writing this letter to let you know how much I enjoy and appreciate Carson City Nevada and the 
support the City and its establishments have given me over the years in hosting my annual Golf Tournament, 
The Stepmother. 

We have held this tournament in Carson City for the past 27 years.  The number of golfers and non-
golfers has fluctuated from 60+ to 100+ over this period of time.  

We couldn’t imagine taking the tournament anywhere else but Carson City. The golf courses are 
amazing. We play a two-day tournament and at least half the folks arrive a day early and play a practice round. 
In addition to a handful of local courses, we always play Eagle Valley.  It was nice to see Jim Kepler back and 
in the position of General Manager.  I can’t even begin to describe the changes to the property in the last three 
years.  The West Course is in superb condition and one of the best that we have played.  The improvements to 
the greens and course conditions as a whole should be the envy of any other course.  Jim and his staff treat 
our group fantastically and we wouldn’t consider moving to another course.

In the early years, we stayed at the Ormsby House, and for the past 20+, we have stayed at the Carson 
Station Hotel Casino. Both Hotel/Casino’s have gone above and beyond anything that any other hotel/casino in 
any other town could do for us. 

This year, both of my sons joined me for the tournament. To my surprise, they found some fantastic 
bars where they danced all night just down the street from the Carson Station. 

And of course, the trip wouldn’t be complete without the food and gambling. My group gambles at the 
Carson Station most of the time, but I always catch them heading out the door to hit the Nugget, Fandango’s or 
several of the other Casino’s.  And for food, there is always someone from my group at Red’s 395, eating, 
drinking or singing Karaoke.  For my folks, Adele’s is a must every year, and for me, well, 10 of us closed Kim 
Lee’s Sushi restaurant on Thursday night; they stayed well after hours and earned an extra $100 tip. 

Next year will be my 28th year in Carson City. The dates are already chosen, and I imagine it will grow 
to 75+ players or more.  It gets bigger each year because of the great job Carson City does to support my 
tournament. So thank you Carson !  You allow me to show family and friends a great time, and raise a little 
money for a great charity each year.    

Warm Regards, 

Doug Lucken



Successful media tour of golf courses funded again
Rob Sabo, 1/3/2011 Northern Nevada Business Weekly

An offhand remark about how to improve exposure to regional golf courses led to a media event that’s brought widespread publicity 
for nine golf courses in northern Nevada.

The Nevada Commission on Tourism last month decided to once again provide $3,000 to the Carson City Convention and Visitors 
Bureau to promote the event.

Phil Weidinger, a South Lake Tahoe public relations expert and organizer of the tour known as “Divine 9,” says media golf tours of 
the area in the 1990s were too limited — golfers consistently requested rounds at the scenic Genoa Lakes and Resort courses, or at 
Dayton Valley. Discussing ways to improve the tour, Bill Henderson, marketing director at Carson Valley Inn in Minden, suggested
golfers play two holes at each of nine courses in and around Carson City and the Carson Valley for a full 18-hole round.

Now in its 11th year, the Divine 9 golf tour is a cooperative venture between nine northern Nevada golf courses, the Carson City
Convention and Visitors Bureau, and several hotels in Douglas County and Carson City. The Nevada Commission on Tourism has 
chipped in with a marketing grant for several years as well.

“It kind of morphed into this thing,” Weidinger says. “We thought it would be a fun way to show off all nine courses, and it caught 
on. Guys like the concept when they can play an 11-hour round of golf, and it definitely gets their attention.”

Courses involved with the Divine 9 tour include:

• Carson Valley

• Dayton Valley

• Eagle Valley East

• Eagle Valley West

• Empire Ranch

• Genoa Lakes Course

• Genoa Resort Course

• Silver Oak

• Sunridge



Successful media tour of golf courses funded again  cont.
The current format of two holes at each course has definitely served to widen exposure, says Candy Duncan, executive director of the 
Carson City Convention and Visitors Bureau.

“In the beginning everyone wanted to play Genoa Lakes and Dayton Valley; the lesser-known ones were kind of getting left out when we 
left it up to the media to pick,” Duncan says. “The writers that come really enjoy it.”

Golf course managers pick two holes that best represent the flavor and personality of the course for the annual tour, which took place this 
year the first Monday of October. Holes commonly are tough par-3s over water, and long, rolling par-5s.

“They get a pretty good feeling for what the area has to offer,” Weidinger says. “This is like a golf course sampler.”

Weidinger says the tour has resulted in dozens of stories over the years extolling the virtues of the northern Nevada golf scene. This year’s 
tour included media representatives from the Stockton Record, San Francisco Chronicle, and KGO and KNBR radio in San Francisco.

“The whole concept of this thing is to provide exposure to golf in the area,” Weidinger says.

Adds Duncan: “The caliber of writers and publications that we are able to attract — I think that when golf fans read those stories by 
people that they trust in publications they trust, it helps them make the determination that this is the place they will plan their next golf 
destination.”

The biggest challenges in pulling off the tour: Getting up in time to complete 11 hours of golf before the sun goes down. Golfers often are 
finishing their final putts when the sun dips over the Sierra. However, Duncan says the twilight experience often makes good 
introductions to post-tour articles.

Her favorite Divine 9 tour memory: Waiting to hit her ball as deer crossed the fairway in the gloaming.

The Divine 9 tour was open to the public the past few years, but the logistics of three busloads of golfers descending on a course and 
interrupting play for regular-paying customers proved unwieldy, and event organizers returned to hosting media this fall. 

“When you only have one bus it’s not that tough,” Weidinger says. The courses also have banded together to sell the “Ticket to Paradise”
— a Divine 9 pass that includes a full round at each course, with cart and range balls. Passes sell for $265, or $30 a round. The money is 
put toward marketing the Divine 9 destination, attending golf trade shows, public relations efforts, the annual media tour, and 
maintenance and upgrades for the Divine 9 Web site (www.divinenine.com).

Weidinger says partnerships with golf courses aren’t very common, but it makes sense to join together to promote the region as a golf 
destination. “It is rare that one course would have the wherewithal to promote itself to a bigger market,” he says. “Not one of these 
courses could do this on their own, but banded together, along with the lodging destinations, they can pull it off.”
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